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Figure 1: Media core cohort for analysis – Gender composition by occupation

Data source: ABS Census of Population and Housing, 2021, TableBuilder.
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Figure 2: Media core cohort for analysis – Gender composition by industry
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Data source: ABS Census of Population and Housing, 2021, TableBuilder. Industry categories with
very small workforce sizes have been merged with comparable categories.
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Figure 3: Media core cohort for analysis – Gender composition by age

Data source: ABS Census of Population and Housing, 2021, TableBuilder. Compositional shares sum to 100% for each
gender. Sums do not exactly add to totals in Table 3 due to the ABS random adjustment process for small-sized cells. 
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Figure 4: Media core cohort for analysis – Gender composition by education level
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Data source: ABS Census of Population and Housing, 2021, TableBuilder. Percentages sum to 100% for each gender.
Sums do not exactly add to totals in Table 3 due to the ABS random adjustment process for small-sized cells. 
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Figure 5: Media core cohort for analysis – Weekly full-time income distribution by gender
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Data source: ABS Census of Population and Housing, 2021, TableBuilder. For comparability, the cohort for this income analysis is
limited to people who work full-time between 35 to 44 hours per week. Income refers to total personal weekly income, which can

include income sources other than employment wages and salaries and business income. For this cohort under analysis, employment
and business income comprise the main sources (84%) of their total income.


